P R E S E RV IN G T H E

Monterey Pass Battlefield
July 4th-5th, 1863
Key Facts:

To Preserve
The Friends of the Monterey Pass Battlefield, Inc. is a not-for-profit, taxexempt 501c3 organization in the process of raising funds to preserve,
protect, and enhance the Monterey Pass Battlefield near Blue Ridge
Summit, Pennsylvania. The Battle of Monterey Pass is the second
largest battle that occurred in Pennsylvania and was the only battle
fought on both sides of the Mason and Dixon Line. Your membership or
contribution will assist in preserving this irreplaceable battlefield.
Monterey Pass was a direct route to the Potomac River, and it was
used by the bulk of the Confederate Army during its retreat from
Gettysburg. By preserving the battlefield you are assisting in preserving not only its history, but the
natural resources, educational and recreational uses, and local tourism as well.

Second largest battle fought in
Pennsylvania.
Tourism dollars generated for
local businesses would be an
invaluable resource.
Over 2,000 visitors per year
participate in educational
programming, this number will
increase with an established
battlefield site.

To Interpret

First acre of battlefield land has
been preserved!
Additional funding is needed to
restore property, develop an
interpretive center and
museum, and acquire
additional key battlefield land.
New members and volunteers
are always welcome.
Your membership or
contribution can make a
difference!

The Monterey Pass Battlefield needs your help. Additional funding is needed to restore the one acre of
battlefield land that is currently preserved, develop an interpretive center, and purchase additional
battlefield lands. On July 4th through July 5th, 1863, over 7,000 soldiers fought in this midnight battle
where Union General Judson Kilpatrick took over 1,500 prisoners and destroyed 9 miles of
Confederate supply wagons. By establishing the interpretive center we can interpret Lee’s invasion of
Pennsylvania, the Battle of Monterey Pass, and Lee’s withdrawal from Pennsylvania, telling the story of
both the invaders and the defenders.

To Educate
The Friends of the Monterey Pass Battlefield, Inc. invite you to become involved
in the continued efforts of preservation and protection benefitting the Monterey
Pass Battlefield. Whether a local or distant resident , you can make a
difference! There is no requirement for participation to become a member,
although it is welcomed, and as a member you will have the ability to directly
impact the future for such a significant piece of history. Memberships run
January 1st through December 31st each year and dues are collected annually.
Members will enjoy the following benefits: Annual meeting invitation, advance notice and reduced
rates on selected FMPB programs and events, periodic updates on projects, and pride in knowing that
you are preserving, protecting, and promoting the Monterey Pass Battlefield. If you are unable to
contribute locally, but would like to do more, please consider making a charitable contribution. If you
are interested in becoming a member or providing a contribution, please complete the form below.
Thank you for your support and contributions!

To become a member or make a tax deductible contribution please fill out the information below and send a check or money order
payable to: Friends of Monterey Pass Battlefield, Inc. 13013 Welty Road Waynesboro, PA. 17268

Name:___________________________________ Email:______________________________ Phone: _________________
Address: __________________________________________________________________________________________
Please check membership type:
Charitable Contribution Level:
_____Student— $10.00
_____Individual—$25.00
_____Family—$40.00
_____Corporation—$100.00

_____Signal Corp—$100.00
_____Infantry—$250.00
_____Cavalry—$500.00
_____Artillery—$1,000.00
_____Other Amount—$___________

I would like to volunteer for the following (Check all that apply)
_____ Fundraising
_____ Publicity/Promotion

_____ Special Events
_____ Grant Writing

_____ Land Restoration _____ Museum Docent
_____ Research
_____ Membership Drives

_____ Other

